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Source: United States Bureau of Economic Analysis, United States Bureau of Labor Statistics and Yahoo! Finance

.-\PPLIED'
ANALYSIS

For more information, visit:
October 15, 2014 www.appliedanalysis.com



Coincident Index

Leading Index

Source: Federal Reserve Bank of Philadelphia

.-\PPLIETJ
ANALYSIS

October 15,2014

For more information, visit:
www.appliedanalysis.com



Consumer Confidence Index
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Consumer Confidence Index
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Clark County Population

21 M

0.8 M

'90 '91 92 '93 '94 95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 10 "1 12 "3

Source: Clark County Comprehensive Planning

APPLIED '
ANALYSIS ‘

For more information, visit:
October 15, 2014 www.appliedanalysis.com



%6t
%9°G
%E L
%E9
%89
%S v
%S9
%09

'91 92 '93 '94 95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 10 "1 12 "3

Clark County Population
Y-O-Y Growth

o
—
X
o
~
o X o
> X =~
L w i
° Q © 2
< S N
N
_\o\o
oS

%S|

%85 0-

%V €

Source: Clark County Comprehensive Planning

APPLIED '
ANALYSIS ‘

October 15,2014

For more information, visit:
www.appliedanalysis.com



Drivers License Surrenders Electric Meter Hookups
@ 10 @ 800
c c
z 9
2 2 750
— 8 =
! 700
6
S 650
4
3 600
2 550
1
0 500
'04 06 '08 "0 12 "4 04 06 08 10 "2 14
Source: UNLV Center for Business and Economic Research

APPLIED '
ANALYSIS ‘

For more information, visit:
October 15, 2014 www.appliedanalysis.com



ings

ion Growth Ranki

2013 Populat
Top 20 MSAs with Population of 1 Million or More

2012

%9°¢C
%CC
%C¢C
%0°¢
%6}
%6}
%8’}

%8’}

%L
%9}
%9’}
%91

%G1
%G1
%G}
%¥)
%Vl
%€}
%€’}
%C’}

#13 Las Vegas MSA

VSIN unsny

VSIN Uojsnoy

VSIN ubiejey

VS OpuejQ

VSIN oluojuy ues
VSIA 18AUB(Q

VS 8lliAuseN

VS 8HoHeyd
VSN A1O ewoyepio
VSIN Xiusoyd

VS aess

VS selled

VSIN sebap seT
YSIN OQ uoibuiysep
VYSIN AHO oxeles
VSIN 9SOr* ues
VSIA 03S10uel{ ueg
VSN sljodeuelpu
VS BuEpY

VSI 8llIAuossoer

Source: United States Census Bureau

/)

-

ANALYSIS

For more information, visit:

www.appliedanalysis.com

October 15,2014



EMPLOYMENT

Projected sales ofmain products in 2013

APPl.lF.D'
ANALYSIS

For more information, visit:
October 15, 2014 www.appliedanalysis.com




Las Vegas MSA Employment
Trailing 12-Month Average
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Las Vegas MSA Employment Growth
Past 5 Years
Leisure & Hospitality 23,400
Professional & Business Services 22,200
Education & Health Services 17,600
Trade, Transportation & Utilities 16,300
Financial Activities 2,800
Other Services 1,400
Manufacturing 900 Net Job Growth:
Government 900 +67,600 Jobs
Information 0
Natural Resources & Mining 0
Construction  (17,900) _
Source: Nevada Department of Employment, Training and Rehabilitation
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Las Vegas MSA Employment Growth
Past 12 Months

6,400
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Business Services
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Distribution in 2004
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Las Vegas MSA Employment
Distribution in 2014
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Average Weekly Hours Per Employee
Las Vegas MSA
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Average Weekly Wages Per Employee
By Industry | Nevada
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Las Vegas MSA Employment Facts

Employment Growth Avg. Hours Worked Total Hours Worked
(Last 12 Months) (Last 12 Months) (Last 12 Months)

+3.1% | -0.9% | +2.1%
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Clark County Taxable Retail Sales
Trailing 12-Month Total
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Clark County Taxable Retail Sales Growth
Ten Largest Sectors; Peak-to-Present

Food Services & Drinking Places (26.2%) 46.4%
Clothing & Accessories Stores (10.3%) 36.2%
General Merchandise Stores (9.1%) 7.2%

Miscellaneous Store Retailers (2.3%)
Electronics & Appliance Stores (3.0%)
Food & Beverage Stores (3.2%)

Motor Vehicle & Parts Dealers (10.9%)
Rental & Leasing Services (3.4%)

Merchant Wholesalers Durable Goods (5.4%) -25.6%

Bldg. Materials & Garden Equip. Suppliers (3.3%) -35.1%

Source: Nevada Department of Taxation
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Clark County Taxable Retail Sales Growth
Ten Largest Sectors; Last 12 Months

Miscellaneous Store Retailers (2.3%) 22.9%
Merchant Wholesalers Durable Goods (5.4%) 11.4%
Motor Vehicle & Parts Dealers (10.9%) 11.3%
Rental & Leasing Services (3.4%) 9.0%
Food Services & Drinking Places (26.2%) 6.2%

Bldg. Materials & Garden Equip. Suppliers (3.3%) 5.5%

Total Sales:

. . 0 9
Clothing & Accessories Stores (10.3%) 3.1% +7.6%

Food & Beverage Stores (3.2%) 1.9%
General Merchandise Stores (9.1%) 1.8%

Electronics & Appliance Stores (3.0%) -2.1% .

Source: Nevada Department of Taxation
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Clark County Residential Units Permitted
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Trailing 12-Month Total

Peak to Present:
-34,386 (-79.3%)
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New Home Closings
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Existing Home Closings
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Existing Home Closings
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Cash Closings (Existing Homes)
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Mix of Properties Sold Transitions

2009 Sales Mix Current Year Sales Mix
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Months of Effective Inventory
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Southern Nevada MLS Resale Listings
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Loans 30 Days Past Due

Less than 2.0%
L 2.0%-2.9%
B 3.0%-3.9%
B 4.0% or More

Source: Mortgage Bankers Association, National Delinquency Survey Q2 2014
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Loans 90 Days Past Due
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Nevada Homeowner’s Equity

Q2 2012 Q2 2013 Q2 2014

Source: CoreLogic
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Trailing 12-Month Total
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Ratio of Visitor Volume to Population
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Leisure & Hospitality Sector
The Mix of Consumers Has Shifted (Visitor Volume to Las Vegas in Millions)

Convention Travelers Leisure Travelers (Non-Convention)
oy 63 62 156% +1.7% 355
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Employment Growth vs. Resort Opening
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Las Vegas Average Visitor Spending
Non-Gaming Activities
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Las Vegas Average Visitor Spending
Non-Gaming Activities

m Food and Drink ™ Shopping Shows m Sightseeing Local Transportation

$600
$500 = .
™| ___ +6.3%
$400 +44.9%
$300 _ +3.8%
261 $273 $2756265 Y6 +33.6%
5200 . 623352455261 15254 $250[$257 e
$100
$0

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Source: Las Vegas Convention & Visitors Authority, Las Vegas Visitor Profile Study

APPLIED'
ANALYSIS ‘

For more information, visit:
October 15, 2014 www.appliedanalysis.com



88%

2003

87%

2004

Percentage of Those Who Gambled

87%

86%

0
84% 85% o4
2005 2006 2007 2008 2009 2010 2011 2012 2013
Source: Las Vegas Convention & Visitors Authority, Las Vegas Visitor Profile Study

October 15,2014

APPLIED '
ANALYSIS ‘

For more information, visit:
www.appliedanalysis.com



Clark County Gross Gaming Revenues
Trailing 12-Month Total
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Clark County Gross Gaming Revenues
Trailing 12-Month Total

Trough to Present:

+$975.6 M (+11.1%)

Source: Nevada Gaming Control Board
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Casino Revenues — LV Strip Area
Gaming Revenue of $1 M or More

FY 2003 FY 2013

Beverage

Beverage 1.7%

5.4%

Gaming Revenue: $4.5 B > Gaming Revenue: $5.8 B

Source: Nevada Gaming Control Board
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Baccarat Revenue
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Leisure & Hospitality Sector
The Mix of Revenue Has Shifted (Strip Gaming Revenue in Billions)
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Even the Locals Gaming Market is Changing

Total Taxable Retail Sales Las Vegas Locals Gaming Revenue
$36.4 10 to 14: $2.59
$34.6 +24.6% $35.3
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Source: Nevada Department of Taxation; Nevada Gaming Control Board; Figures in billions
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Projected sales ofmain products in 2013

COST
OF LIVING
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Cost of Living Index
Las Vegas MSA | Q2 2014

Index Value (100 = National Avg.)
Grocery ltems 112.9

Housing 109.1
Utilities 90.5
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The Quad Resort & Casino $223M
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U.S. Drought Monitor e, s

Valid 8 am. EDT

‘ ' Orought impact Types

~ Delineates dominant impacts

’ A\ \ S= Short-Tern, typically less than
.,r-‘ } [ B months (e.g. agriculture, grasslands)

(i il L = Long-Term, typically gre ater than
6 months (e.g. hydrology, ecology)

intensily
[ D0 Abnormally Dry

& [C] D1 Moderate Orought
B D2 Severe Drought
I O3 Extreme Drought
B D4 Exceptional Drought

Author:
Mark Svoboda
National Crought Mitigation Center

The Drought MonRor f0cuses on beoad-
scale condfions. Local condtions may

vary See scompanying et summsy v
forecaal slidernnis

e R R 9

http://droughtmonitor.unl.eduf
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Southern Nevada Water Authority - Water Use
(in Gallons Per Capita Per Day)
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Note: Includes all SNWA water sources Source: Southern Nevada Water Authority
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Water Use in Southern Nevada

Common Areas
5.7%
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.-\1-1’111-211'
ANALYSIS ‘

For more information, visit:
October 15, 2014 www.appliedanalysis.com



Lake Mead Elevation (in Feet)
1935-2014
1,250
1,200
1,150
1,100
1,050
1 000
FFF S PSS S

.-\1-1’111-211'
ANALYSIS ‘

For more information, visit:
October 15, 2014 www.appliedanalysis.com



Lake Mead Elevation (in Feet)
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Key Features of The Tax

 Rate: Two percent (2%) on Taxable Margin (Single
Rate)

» Base: Gross Revenue Less the Greater of:
— A 30-Percent Standard Deduction;
— Cost of Goods Sold; or
— Cost of Labor (not greater than $300,000 per employee)

e One-for-One Credit for Modified Business Tax Paid

For more information, visit:
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Effective Tax Rate
for IP1 is 2.5x

Higher than the
Rate Imposed
in Texas
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Result

Combined Business $950M - $1.1B
Tax Liability (annually)

Net New Business $650M - $750M
Tax Liability (annually)
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