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Coincident Economic Activity Index
vs. Consumer Sentiment 
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ON PAR WITH THE 
GREAT RECESSION

HISTORICAL PEAK



Coincident Economic Activity Index
vs. Consumer Sentiment Variance
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THERE HAS NEVER BEEN A GREATER DISCONNECT BETWEEN 

HOW THE ECONOMY IS PERFORMING AND HOW WE FEEL ABOUT IT 



WHY?
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NEWS ARTICLES EACH DAY



Image Source: History.com

IF IT BLEEDS, 
IT LEADS.

– WILLIAM RANDOLPH HEARST



Coincident Economic Activity Index
vs. Consumer Sentiment Variance

-140

-90

-40

10

60

110

160

'80 '83 '86 '89 '92 '95 '98 '01 '04 '07 '10 '13 '16 '19 '22

Source: Federal Reserve Bank of Philadelphia; University of Michigan

THERE HAS NEVER BEEN A GREATER DISCONNECT BETWEEN 

HOW THE ECONOMY IS PERFORMING AND HOW WE FEEL ABOUT IT 



Coincident Economic Activity Index
vs. Consumer Sentiment Variance
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Sources of News
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Print

        16%

Television

         48%

Social Media

         48%



FOR A HEADLINE OF AVERAGE 

LENGTH, EACH ADDITIONAL 

NEGATIVE WORD INCREASED THE 

CLICK-THROUGH RATE BY 

2.3%
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Share of Adults Who Regularly Get 
News On Each Social Media Site
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32%
YOUNG ADULTS (18-29) 

REGULARLY GET THEIR 

NEWS FROM TIKTOK









More than half of Americans say the news causes them stress, and many 

report feeling anxiety, fatigue or sleep loss as a result. Yet one in 10 

adults checks the news every hour, and fully 20% of Americans report 

“constantly” monitoring their social media feeds.

Is It Bad for You to Read 
the News Constantly?



REALITY CHECK



Economic Performance Indicators

[1] Trailing 12-month value. 

Indicator Current Period Current Value Pre-Pandemic Value Percent Change

Real Gross Domestic Product Q3 ‘23 $22,491 B $20,951 B 7.4% p

Unemployment Rate[1] Dec ‘23 3.6% 3.6% - tu

Real Wage and Salary Growth Nov ‘23 5.2% 3.7% 1.5 pts. p

Producer Price Index Dec ‘23 249.6 196.7 26.9% p

Retail Sales Dec ‘23 $615.3 B $456.7 B 34.7% p

Industrial Production[1] Dec ‘23 102.8 102.2 0.6% p

Housing Starts Dec ‘23 1.46 M 1.57 M (6.7%) q

Building Permits Dec ‘23 1.50 M 1.44 M 3.8% p

Balance of Trade Nov ‘23 ($63,207 B) ($40,611 B) 55.6% q

Value of U.S. Dollar Dec ‘23 118.8 117.7 0.9% p

Corporate Profits After Tax Q3 ‘23 $3,017.8 B $2,120.1 B 42.3% p



Economic Performance Indicators
Indicator Current Period Current Value Prior Year Value Percent Change

Real Gross Domestic Product Q3 ‘23 $22,491 B $21,851 B 2.9% p

Unemployment Rate[1] Dec ‘23 3.6% 3.3% (0.1 pts.) q

Real Wage and Salary Growth Nov ‘23 5.2% 6.1% (0.9 pts.) q

Producer Price Index Dec ‘23 249.6 257.9 (3.3%) q

Retail Sales Dec ‘23 $615.3 B $587.3 B 4.8% p

Industrial Production[1] Dec ‘23 102.8 103.1 (0.4%) q

Housing Starts Dec ‘23 1.46 M 1.36 M 7.6% p

Building Permits Dec ‘23 1.50 M 1.41 M 6.1% p

Balance of Trade Nov ‘23 ($63,207 B) ($63,818 B) (1.0%) q

Value of U.S. Dollar Dec ‘23 118.8 121.4 (2.2%) q

Corporate Profits After Tax Q3 ‘23 $3,017.8 B $3,013.5 B 0.1% p

[1] Trailing 12-month value. 



Unconventional Indicators



Unconventional Indicators

+25%



Unconventional Indicators

+25% +11%



Unconventional Indicators

+25% +11% +5%



Unconventional Indicators

+25% +11% +5% +5%



delusion noun

1. something that is falsely or delusively believed or propagated
▪ under the delusion that they will finish on schedule

▪ delusions of grandeur

2. psychology : a persistent false psychotic belief regarding the self or persons 
or objects outside the self that is maintained despite indisputable evidence to 
the contrary
▪ the delusions that someone was out to hurt him
▪ also : the abnormal state marked by such beliefs

de • lu • sion
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Source: University of Michigan
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Source: U.S. Bureau of Labor Statistics. Note: From 1980 to 2023. 
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PRE-COVID TODAY

66%
OF RESIDENTS CAN AFFORD BUYING

15%
OF RESIDENTS CAN AFFORD BUYING
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Source: Federal Reserve Bank of Atlanta. Note: Three-month moving average of median wage growth (hourly).
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LET’S 
TAKE A 
CLOSER 
LOOK



Photo Source: Jeff Scheid.

IS NEVADA’S 

ECONOMY 

BOOMING OR 

MIDDLING?
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Job Growth by State
2022 vs. 2023

Source: U.S. Bureau of Labor Statistics

Rank State Growth

1 Nevada 4.5%

2 Texas 3.8%

3 Florida 3.6%

4 Idaho 3.1%

5 Puerto Rico 3.0%

6 Washington 3.0%

7 Utah 2.7%

8 Wyoming 2.7%

9 Pennsylvania 2.6%

10 North Carolina 2.6%

U.S. Average 2.3%

#1
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#1 LAS VEGAS MSA 

(+3.8%)

#2 DALLAS MSA

(+3.3%)

#3 RENO MSA 

(+3.1%)



So. Nevada Economic Indicators

[1] Nevada. [2] Trailing 12-month value. 

Indicator Current Period Current Value Pre-Pandemic Value Percent Change

Coincident Index[1] Nov ’23 158.8 142.2 11.7% p

Gross Domestic Product[1] 2022 $215.9 B $182.2 B 18.5% p

Population 2022 2.32 M 2.28 M 1.8% p

Employment Nov ’23 1.16 M 1.06 M 9.4% p

Unemployment Rate Nov ’23 5.1% 4.0% 1.1% p

Average Weekly Wages Nov ’23 $963 $829 16.2% p

Average Weekly Hours Worked Nov ’23 34.3 33.2 3.3% p

Electric Meter Hookups Dec ’23 614,203 572,757 7.2% p

Drivers License Surrenders[1] Dec ’23 79,230 67,855 16.8% p

Taxable Retail Sales[2] Oct ’23 $64.9 B $46.9 B 38.4% p

Visitor Volume[2] Nov ’23 40.7 M 42.3 M -3.8% q

LAS Passengers[2] Nov ’23 57.2 M 51.2 M 11.7% p

Gross Gaming Revenue[2] Nov ’23 $13.4 B $10.3 B 30.1% p
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ORANGE 

CONSTRUCTION PROJECTS

Source: RTC of Southern Nevada
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OFFICIALS 

FEAR 

‘COMPLETE 

DOOMSDAY 

SCENARIO’

For Drought-Stricken 

Colorado River
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Source: Southern Nevada Water Authority (SNWA)

5.5 B+
GALLONS OF WATER 

SAVED BETWEEN 

2021 AND 2022
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Water Consumption
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NEVADA’S 

HEALTHCARE 

CRISIS

A Severe Shortage of 

Physicians and 

Residency Positions
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Health Insurance Coverage
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IF SPORTS AND 

ENTERTAINMENT 

ARE SO GOOD 

FOR NEVADA,

Why Are We Not Seeing Its 

Benefits in Education and 

Other Public Services?
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Tax Revenue Collections
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INCREASED K-12 
EDUCATION 

SPENDING BY 
$2 BILLION
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Employment Recovery
Nevada

Source: U.S. Bureau of Labor Statistics; Note: Shading based on relative growth within each sector.
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Employment Recovery
Las Vegas MSA
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Culinary Union Shutting Down the Strip

Cyberattacks Crippled MGM Resorts 

International and Caesars Entertainment

F1 Bad for Southern Nevada
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Source: Culinary Workers Union Local 226

$2 BILLION

TOTAL 
COMPENSATION 

OVER FIVE YEARS
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THE LARGEST 
WAGE INCREASE 

EVER NEGOTIATED 
IN THE UNION’S 

HISTORY



Culinary Union Shutting Down the Strip

Cyberattacks Crippled MGM Resorts 

International and Caesars Entertainment
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MGM RESTORES 
CASINO 

OPERATIONS 
10 DAYS AFTER 
CYBERATTACK

T
O

U
R

IS
M



Culinary Union Shutting Down the Strip

Cyberattacks Crippled MGM Resorts 

International and Caesars Entertainment

F1 Bad for Southern Nevada
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Tourism Impacts
2022

Source: Las Vegas Convention and Visitors Authority, Applied Analysis
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Tourism Impacts
2022

Source: Las Vegas Convention and Visitors Authority, Applied Analysis
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DIRECT IMPACT

229,440

TOTAL IMPACT

358,880

EMPLOYMENT

DIRECT IMPACT

$12.6 B

TOTAL IMPACT

$20.1 B

WAGES &
SALARIES

DIRECT IMPACT

$44.9 B

TOTAL IMPACT

$79.3 B

ECONOMIC
OUTPUT

34.2%
of Regional Employment

32.2%
of Regional Earnings

51.7%
of Regional Output



Visitation
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Occupancy Rate
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Source: Las Vegas Convention and Visitors Authority, Applied Analysis. Note: 2020 and 2021 excluded.



Average Daily Room Rate

31.1%
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Source: Las Vegas Convention and Visitors Authority, Applied Analysis. Note: 2020 and 2021 excluded.



RevPAR

28.6%
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Source: Las Vegas Convention and Visitors Authority, Applied Analysis. Note: 2020 and 2021 excluded.



Gross Gaming Revenue
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November Tourism Indicators

Indicator November 2023 November 2022 Percent Change

Visitor Volume 3.3 M 3.3 M +0.8%

Airport Passengers 4.8 M 4.6 M +6.1%

Average Daily Room Rate

Las Vegas Area $249.31 $186.48 +33.7%

Las Vegas Strip $270.17 $200.16 +35.0%

Downtown Las Vegas $108.67 $98.25 +10.6%

RevPAR

Las Vegas Area $204.18 $151.42 +34.8%

Las Vegas Strip $230.46 $167.33 +37.7%

Downtown Las Vegas $71.29 $69.56 +2.5%

Hotel/Motel Occupancy Rate

Las Vegas Area 81.9% 81.2% +0.7%

Las Vegas Strip 85.3% 83.6% +1.7%

Downtown Las Vegas 65.6% 70.8% -5.2%

Gross Gaming Revenue

Clark County $1.2 B $1.1 B +14.3%

Las Vegas Strip $821.0 M $669.5 M +22.6%

Downtown Las Vegas $81.2 M $82.8 M -1.9%

2023 vs. 2022

Source: Las Vegas Convention & Visitors Authority; Harry Reid International Airport.
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November Tourism Indicators

Indicator November 2023 November 2019 Percent Change

Visitor Volume 3.3 M 3.5 M -6.2%

Airport Passengers 4.8 M 4.2 M +15.8%

Average Daily Room Rate

Las Vegas Area $249.31 $134.95 +84.7%

Las Vegas Strip $270.17 $145.49 +85.7%

Downtown Las Vegas $108.67 $75.07 +44.8%

RevPAR

Las Vegas Area $204.18 $119.03 +71.5%

Las Vegas Strip $230.46 $131.09 +75.8%

Downtown Las Vegas $71.29 $61.11 +16.7%

Hotel/Motel Occupancy Rate

Las Vegas Area 81.9% 88.2% -6.3%

Las Vegas Strip 85.3% 90.1% -4.8%

Downtown Las Vegas 65.6% 81.4% -15.8%

Gross Gaming Revenue

Clark County $1.2 B $805.2 M +50.9%

Las Vegas Strip $821.0 M $518.0 M +58.5%

Downtown Las Vegas $81.2 M $52.1 M +55.9%

2023 vs. 2019

Source: Las Vegas Convention & Visitors Authority; Harry Reid International Airport.
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Every Professional Sports Team 
Moves to Las Vegas

Las Vegas – Citing a favorable economic climate 

and a growing fanbase clamoring for more 

opportunities to watch games, every single 

professional sports team announced Friday 

that they are moving to Las Vegas.

June 9, 2023Volume 24 Issue 1 America’s Finest News Source

CONT. 2024




	Slide 1
	Slide 2: Real GDP Growth
	Slide 3: Real GDP Growth
	Slide 4: Coincident Economic Activity Index 
	Slide 5: Coincident Economic Activity Index vs. Consumer Sentiment 
	Slide 6: Coincident Economic Activity Index vs. Consumer Sentiment Variance
	Slide 7
	Slide 8: Consumer Sentiment
	Slide 9: News Heard (Favorable Minus Unfavorable)
	Slide 10: News Heard (Favorable Minus Unfavorable)
	Slide 11: News Heard (Favorable Minus Unfavorable)
	Slide 12
	Slide 13
	Slide 14: Coincident Economic Activity Index vs. Consumer Sentiment Variance
	Slide 15: Coincident Economic Activity Index vs. Consumer Sentiment Variance
	Slide 16: Sources of News
	Slide 17
	Slide 18: Internet Searches
	Slide 19: Share of Adults Who Regularly Get News On Each Social Media Site
	Slide 20: Share of Adults Who Regularly Get News On Each Social Media Site
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27: Economic Performance Indicators
	Slide 28: Economic Performance Indicators
	Slide 29: Unconventional Indicators
	Slide 30: Unconventional Indicators
	Slide 31: Unconventional Indicators
	Slide 32: Unconventional Indicators
	Slide 33: Unconventional Indicators
	Slide 34: delusion noun
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40: Mortgage Interest Rates
	Slide 41: Housing Opportunity Index
	Slide 42: Housing Opportunity Index
	Slide 43: Housing Opportunity Index
	Slide 44: Housing Opportunity Index
	Slide 45
	Slide 46
	Slide 47: Median Household Income
	Slide 48
	Slide 49: Wage Growth Tracker
	Slide 50: Checkable Deposits & Currency 
	Slide 51: Checkable Deposits & Currency 
	Slide 52: Checkable Deposits & Currency 
	Slide 53: Consumer Banking Habits
	Slide 54: Consumer Savings
	Slide 55: Consumer Savings
	Slide 56: Consumer Savings
	Slide 57: Consumer Savings
	Slide 58: Household Debt Payments
	Slide 59
	Slide 60: Credit Card Interest Rate
	Slide 61
	Slide 62: Credit Card Balances
	Slide 63: Credit Card Balances
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73: Job Growth by State
	Slide 74: Employment Growth by MSA
	Slide 75: Employment Growth by MSA
	Slide 76: So. Nevada Economic Indicators
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82
	Slide 83
	Slide 84
	Slide 85: Water Consumption
	Slide 86: Water Consumption
	Slide 87
	Slide 88: Health Insurance Coverage
	Slide 89
	Slide 90
	Slide 91: General Fund Revenue
	Slide 92: Tax Revenue Collections
	Slide 93
	Slide 94: Employment Recovery
	Slide 95: Employment Recovery
	Slide 96: Employment Recovery
	Slide 97: Employment Recovery
	Slide 98
	Slide 99
	Slide 100
	Slide 101
	Slide 102
	Slide 103
	Slide 104: Tourism Impacts
	Slide 105: Tourism Impacts
	Slide 106: Visitation
	Slide 107: Occupancy Rate
	Slide 108: Average Daily Room Rate
	Slide 109: RevPAR
	Slide 110: Gross Gaming Revenue
	Slide 111: November Tourism Indicators
	Slide 112: November Tourism Indicators
	Slide 113
	Slide 114
	Slide 115
	Slide 116
	Slide 117

