








IT IS NOT FROM THE   
 BENEVOLENCE OF THE BUTCHER, 
  THE BREWER, OR THE BAKER, 
   THAT WE EXPECT OUR DINNER, 
    BUT FROM THEIR REGARD 
      TO THEIR OWN INTEREST. 

– Adam Smith



IN THE LONG RUN 
        WE ARE ALL DEAD.

– John Maynard Keynes



THERE'S NO SUCH 
    THING AS A 

       FREE LUNCH.
– Milton Friedman







LIFE MOVES PRETTY FAST. 
  IF YOU DON’T STOP AND LOOK 

 AROUND ONCE IN A WHILE, 
  YOU COULD MISS IT.

– Ferris Bueller

Motion Picture: Ferris Bueller’s Day Off (1986)



ECONOMIC PERFORMANCE INDICATORS
United States | Annual Change

Note: [1] Trailing 12-month average.

Indicator Current Period Current Value Prior Year Value Percent Change

Real Gross Domestic Product Q2 '25 $23.7 T $23.2 T 3.0% 

Unemployment Rate[1] Jun '25 4.2% 3.8% 0.4 pts. 

Real Wage and Salary Growth Jun '25 4.2% 5.3% (1.1 pts.) 

Producer Price Index Jun '25 260.2 255.9 1.7% 

Retail Sales Jun '25 $621.4 B $600.3 B 3.5% 

Industrial Production Index[1] Jun '25 103.1 102.7 0.3% 

Housing Starts Jun '25 1.32 M 1.33 M (0.5%) 

Building Permits Jun '25 1.39 M 1.46 M (4.7%) 

Balance of Trade May '25 ($71.5 B) ($74.5 B) 3.9% 

U.S. Dollar Index Jun '25 121 124 (2.5%) 

Corporate Profits After Tax Q1 '25 $3,603 B $3,315 B 8.7% 



ECONOMIC PERFORMANCE INDICATORS
United States | Pre-Pandemic Change

Note: [1] Trailing 12-month average. Pre-pandemic values represent February 2020 for monthly indicators and Q1 2020 for quarterly indicators.

Indicator Current Period Current Value Pre-Pandemic Value Percent Change

Real Gross Domestic Product Q2 '25 $23.7 T $20.7 T 14.5% 

Unemployment Rate[1] Jun '25 4.2% 3.6% 0.6 pts. 

Real Wage and Salary Growth Jun '25 4.2% 3.7% 0.5 pts. 

Producer Price Index Jun '25 260.2 196.7 32.3% 

Retail Sales Jun '25 $621.4 B $448.0 B 38.7% 

Industrial Production Index[1] Jun '25 103.1 102.2 0.9% 

Housing Starts Jun '25 1.32 M 1.55 M (14.7%) 

Building Permits Jun '25 1.39 M 1.46 M (4.3%) 

Balance of Trade May '25 ($71.5 B) ($39.9 B) (79.1%) 

U.S. Dollar Index Jun '25 121 116.7 3.7% 

Corporate Profits After Tax Q1 '25 $3,603 B $2,023 B 78.1% 



REAL GROSS DOMESTIC PRODUCT
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Source: U.S. Bureau of Economic Analysis. Note: Annualized. Data is seasonally adjusted and expressed in chained 2017 dollars.
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CONTRIBUTIONS TO REAL GDP CHANGE

Investment
3.9 pts.

Consumer Spending
0.3 pts.

Exports
0.04 pts.

Government Spending
-0.1 pts.

Imports
-4.7 pts.

United States | Q1 2025

Source: U.S. Bureau of Economic Analysis. Note: Data is seasonally adjusted and expressed in chained 2017 dollars.



CONTRIBUTIONS TO REAL GDP CHANGE

Investment
-3.1 pts.

Consumer Spending
1.0 pts. Exports

0.2 pts.
Government Spending
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5.2 pts.

United States | Q2 2025

Source: U.S. Bureau of Economic Analysis. Note: Data is seasonally adjusted and expressed in chained 2017 dollars.



EMPLOYMENT GROWTH
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Rank State Ratex

1 Washington, D.C. 6.2%
2 California 5.7%
3 Nevada 5.5%
4 Michigan 5.4%
5 Alaska 5.2%
6 New Jersey 5.2%
7 Oregon 5.2%
8 Louisiana 5.1%
9 Ohio 5.1%
10 Kentucky 4.9%

United States 4.4%xLower
(SD: 1.9%)

Higher
(D.C.: 6.2%)

UNEMPLOYMENT RATE BY STATE
June 2025

Source: U.S. Bureau of Labor Statistics. Note: Data is not seasonally adjusted.
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UNEMPLOYMENT RATE GROWTH BY STATE
June 2025 vs. June 2024

Source: U.S. Bureau of Labor Statistics. Note: Data is not seasonally adjusted.
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SHOW ME
     THE MONEY!

– Rod Tidwell

Motion Picture: Jerry Maguire (1996)



HOURLY WAGE GROWTH VS. INFLATION RATE
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Source: Federal Reserve Bank of Atlanta; U.S. Bureau of Labor Statistics. Note: Data is not seasonally adjusted.
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REAL HOURLY WAGE
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ECONOMIC POLICY UNCERTAINTY INDEX
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Source: Baker, Scott R.; Bloom, Nick; Davis, Stephen J. 

Note: Data is not seasonally adjusted and reflects scaled frequency counts of articles in 10 leading newspapers. 





PROBABILITY OF A U.S. RECESSION
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MAY THE ODDS BE EVER    
 IN YOUR FAVOR.

– Effie Trinket

Motion Picture: The Hunger Games (2012)





WHAT YOU’VE JUST SAID 
  IS ONE OF THE 
    MOST INSANELY IDIOTIC 
      THINGS I HAVE EVER HEARD.

– Professor McConnell

Motion Picture: Billy Madison (1995)



RECESSIONS HAVE BEEN 
RECORDED SINCE 1857

Source: National Bureau of Economic Research. 

Note: A recession is defined as a significant decline in economic activity that is spread across the economy and that lasts more than a few months.



RECESSION STATUS BY MONTH

Source: National Bureau of Economic Research
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– Rocky Balboa

THE WORLD AIN'T ALL 
 SUNSHINE AND RAINBOWS…
   BUT IT AIN'T ABOUT HOW HARD YA HIT. 
    IT'S ABOUT HOW HARD YOU CAN GET HIT 
     AND KEEP MOVING FORWARD. 

Motion Picture: Rocky Balboa (2006)



EVERY RECESSION HAS BEEN DRIVEN 
BY A COMPLEX MIX OF FACTORS, 

NEVER JUST ONE CAUSE. 



1929
Oct. ’29 – Sept. ’33

Triggered by stock market crash; worsened by bank 
failures, falling consumer demand and global trade 
collapse. It led to massive unemployment, widespread 
poverty, and economic hardship until recovery began in the 
mid-1930s and accelerated with World War II.

The Great Depression



1973
Oct. ’73 – Mar. ’75

Triggered by the OPEC oil embargo, which caused oil 
prices to spike and led to stagflation; high inflation with 
slow growth. It caused rising unemployment, reduced 
consumer spending and exposed the U.S. economy’s 
vulnerability to energy shocks, reshaping energy and 
inflation policy.

Oil Crisis & Stagflation



1980
Jan. ’80 – Jul. ’80

Triggered by high inflation from the 1970s and the Federal 
Reserve’s sharp interest rate hikes to curb it. The economy 
slowed, borrowing dropped and unemployment rose. 
Though brief, it weakened the economy and failed to fully 
stop inflation.

Interest Rate Hikes



2007
Dec. ’07 – Jun. ’09

Triggered by the collapse of the U.S. housing bubble, risky 
financial practices, and the failure of large financial 
institutions. It led to widespread job losses, home 
foreclosures and a sharp decline in economic activity, with 
recovery beginning slowly in 2009 through government 
stimulus and financial reforms.

The Great Recession



2020
Feb. ’20 – Apr. ’20

Triggered by global shutdowns during the pandemic, which 
halted business activity and triggered mass layoffs. It led 
to the sharpest GDP drop and unemployment spike in U.S. 
history. Though brief, it reshaped work, supply chains and 
prompted unprecedented government stimulus.

COVID-19 Recession



ECONOMIC CYCLES
Longest Expansion Periods

Period Duration
Q3 2009 – Q1 2020 128 Months

Q2 1991 – Q1 2001 120 Months

Q1 1961 – Q4 1969 106 Months

Q4 1982 – Q3 1990 92 Months

Q3 1938 – Q1 1945 80 Months

Q4 2001 – Q4 2007 73 Months

Q2 2020 – Q1 2025 60 Months

Q2 1975 – Q1 1980 58 Months

Q2 1933 – Q2 1937 50 Months

Q2 1861 – Q1 1865 46 Months

26.6
35.0

64.2

21.6 18.2 10.3

1854-1919 1919-1945 1945-2020

Average Historical Duration

Expansion Contraction

Historical Economic Cycles | Months 

Source: National Bureau of Economic Research



CONSUMER SENTIMENT
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CONSUMER CONFIDENCE
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PUBLIC TRUST IN GOVERNMENT
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2025 STOCK MARKET PERFORMANCE
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2025 STOCK MARKET PERFORMANCE
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PERCEPTIONS



REALITIES



– Morpheus

WHAT IS REAL?
   HOW DO YOU DEFINE REAL?

Motion Picture: The Matrix (1999)
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CONSUMER PRICE INDEX GROWTH
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INCOME VS. INFLATION
Share of Consumers Citing Whether Their Income Has Offset Inflation

Source: PYMNTS Intelligence. Note: Paycheck-to-Paycheck Report, July 2025. 
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REASONS FOR LIVING PAYCHECK TO PAYCHECK

Source: PYMNTS Intelligence. Note: Paycheck-to-Paycheck Report, July 2025. 
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HOUSING ATTAINABILITY
Households Unable to Afford the Median Price

Source: National Association of Home Builders, 2025 Priced-Out Estimates. Note: Priced-out estimate is for new home purchase.

Least 

Affordable

Most 

Affordable

Maine

91.2%



HOUSING ATTAINABILITY
Households Unable to Afford the Median Price

Source: National Association of Home Builders, 2025 Priced-Out Estimates. Note: Priced-out estimate is for new home purchase.
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HOUSING ATTAINABILITY
Households Unable to Afford the Median Price

Source: National Association of Home Builders, 2025 Priced-Out Estimates. Note: Priced-out estimate is for new home purchase.
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HOUSING ATTAINABILITY
Households Unable to Afford the Median Price

Source: National Association of Home Builders, 2025 Priced-Out Estimates. Note: Priced-out estimate is for new home purchase.
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LAS VEGAS HOUSING INCOME GAP
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HOMEOWNERSHIP RATE BY STATE
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HOMEOWNERSHIP RATE BY STATE
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HOMEOWNERSHIP RATE BY STATE
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– Elle Woods

WHAT, LIKE IT’S 
   HARD?

Motion Picture: Legally Blonde (2001)



YEARS NEEDED TO SAVE FOR A DOWN PAYMENT

7.6%
SAVINGS RATE

Source: U.S. Bureau of Economic Analysis; Federal Reserve Bank of Atlanta. Note: Based on available estimates. Assumes income growth rates of 2.2, 2.0 and 2.0 percent in 
income for Las Vegas and United States, respectively. Assumes money is in a high-yield savings accounting earning 2.0 percent interest.

1990

Median
Home Value

Median
Household Income

20%
Down Payment

United States

Las Vegas MSA

$113,000

$95,000

$35,798

$30,746

$22,600

$19,000

8Years
to Save

8Years
to Save



YEARS NEEDED TO SAVE FOR A DOWN PAYMENT

7.0%
SAVINGS RATE

Source: U.S. Bureau of Economic Analysis; Federal Reserve Bank of Atlanta. Note: Based on available estimates. Assumes income growth rates of 2.2, 2.0 and 2.0 percent in 
income for Las Vegas and United States, respectively. Assumes money is in a high-yield savings accounting earning 2.0 percent interest.

2015

Median
Home Value

Median
Household Income

20%
Down Payment

United States

Las Vegas MSA

$194,500

$210,000

$56,516

$52,544

$38,900

$42,000

10Years
to Save

11Years
to Save



YEARS NEEDED TO SAVE FOR A DOWN PAYMENT

4.4%
SAVINGS RATE

Source: U.S. Bureau of Economic Analysis; Federal Reserve Bank of Atlanta. Note: Based on available estimates. Assumes income growth rates of 2.2, 2.0 and 2.0 percent in 
income for Las Vegas and United States, respectively. Assumes money is in a high-yield savings accounting earning 2.0 percent interest.

2025

Median
Home Value

Median
Household Income

20%
Down Payment

United States

Las Vegas MSA

$384,170

$464,084

$79,249

$79,847

$76,834

$92,817

16Years
to Save

19Years
to Save



FIRST-TIME HOME BUYERS

Source: National Association of REALTORS
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RENT BURDENS BY AREA MEDIAN INCOME (AMI)
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AFFORDABLE AND AVAILABLE RENTAL HOMES

Source: National Low Income Housing Coalition. Note: Extremely low-income renter households have incomes at or below the poverty level or 30% of the 
area median income.
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TOP HOME BUILDER CHALLENGES

Source: National Association of Home Builders
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FEDERAL RATE CHANGES
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2022 – 2025

Source: Board of Governors of the Federal Reserve System, Forbes. Note: BPS stands for “basis points” and reflects the change in the effective federal funds rate.

.

Federal Rate Changes
Meeting Date Rate Change (BPS) 
March 17, 2022 +25

May 5, 2022 +50

June 16, 2022 +75

July 27, 2022 +75

September 21, 2022 +75

November 2, 2022 +75

December 14, 2022 +50

February 1, 2023 +25

March 22, 2023 +25

May 3, 2023 +25

July 26, 2023 +25

September 18, 2024 -50

November 7, 2024 -25

December 18, 2024 -25



In effect, we went on hold 
when we saw the size of the 

tariffs, and essentially all 
inflation forecasts for the 

United States went up 
materially as a

consequence of the tariffs.
– Federal Reserve Chairman, Jerome Powell

Source: CNBC (July 1, 2025)



U.S. DOLLAR INDEX
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“Liberation Day”

Tariffs Imposed on Canada, 
Mexico and China



COMPANY ACTIONS IN RESPONSE TO NEW TARIFFS
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U.S. Tourism Will Lose Up To $29 Billion As 
Visitors Plummet Amid Trump Policies
A study from the World Travel & Tourism Council (WTTC) 

that analyzed the economic impact of tourism in 184 
countries revealed the U.S. was the only country forecast 

to see international visitor spending decline in 2025.

Source: Forbes (July 4, 2025) 



SPENDING HABIT CHANGES 
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Source: McKinsey & Company ConsumerWise Global Sentiment Survey; Forbes

THE NEW PROPOSED TARIFFS 
COULD RESULT IN THE AVERAGE 

AMERICAN HOUSEHOLD SPENDING 
$2,400+ ANNUALLY 
AS A RESULT OF HIGHER PRICES



SPENDING HABIT CHANGES
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Source: McKinsey & Company ConsumerWise Global Sentiment Survey



NEWS CONSUMPTION
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REGULAR NEWS CONSUMPTION
Social Media Sites by Portion of Users | 2024
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U.S. DAILY TIME USE

Note: Figures show average hours per day for individuals aged 15 and older. Percentages are calculated based on a 16-hour waking day. Categories are harmonized across decades, with some values for earlier years estimated from benchmark 
studies. "Internet/Online" includes digital leisure activities only (excludes work or school use); overlaps between digital and TV time are minimized where possible. "Other Obligations" includes education, civic, religious, and unclassified activities.

Sources: U.S. Bureau of Labor Statistics; American Heritage Time Use Study; Pew Research Center; Applied Analysis. 



The Internet Was an 
Economic Disappointment
By 2005 or so, it will become clear that 

the internet’s impact on the economy has 
been no greater than the fax machine’s.

Source: The New York Times (April 4, 2023)

– Paul Krugman



U.S. DAILY TIME USE

Note: Figures show average hours per day for individuals aged 15 and older. Percentages are calculated based on a 16-hour waking day. Categories are harmonized across decades, with some values for earlier years estimated from benchmark 
studies. "Internet/Online" includes digital leisure activities only (excludes work or school use); overlaps between digital and TV time are minimized where possible. "Other Obligations" includes education, civic, religious, and unclassified activities.

Sources: U.S. Bureau of Labor Statistics; American Heritage Time Use Study; Pew Research Center; Applied Analysis. 



YOUR SCIENTISTS WERE SO PREOCCUPIED WITH
        WHETHER OR NOT THEY COULD, 
   THEY DIDN'T STOP TO THINK 

IF THEY SHOULD.
- Dr. Ian Malcolm

Motion Picture: Jurassic Park (1993)



4 IN 5 
AI USERS ARE SKEPTICAL, 

YET ONLY 8%
ALWAYS CHECK SOURCES

17%

28%

32%

36%

42%

Unsafe or Harmful Advice

Irrelevant Results

Biased or One-Sided Answer

Missing Important Context

Inaccurate or Misleading Content

HAVE YOU SEEN ANY 
SIGNIFICANT MISTAKE(S) IN AI OVERVIEWS?

Source: Exploding Topics (July 1, 2025)



Will robots take over the world?







ADVERTISING HAS US CHASING CARS 
 AND CLOTHES, WORKING JOBS WE 

  HATE SO WE CAN BUY THINGS
      WE DON’T NEED.

– Tyler Durden

Motion Picture: Fight Club (1999)



HOUSEHOLD DEBT COMPOSITION
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Source: Federal Reserve Bank of New York; U.S. Census Bureau; Applied Analysis

DEBT PER HOUSEHOLD IN THE U.S.
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Source: Federal Reserve Bank of New York; U.S. Census Bureau; Applied Analysis

DEBT PER HOUSEHOLD IN THE U.S.
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– Edna Mode

LUCK FAVORS
       THE PREPARED.

Motion Picture: The Incredibles (2004)



PERSONAL SAVINGS RATE
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50-YEAR AVERAGE: 7.3%



Americans Backtrack: 
Just 41% Say They Could Pay a 

$1,000 Emergency Expense 
From Their Savings

1 in 4 Americans would rely on credit cards 
to pay an unexpected large expense.

Source: Bankrate (January 23 2025)



DELINQUENCY RATE BY TYPE
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THE THINGS YOU OWN
      END UP OWNING YOU.

– Tyler Durden

Motion Picture: Fight Club (1999)





KNOWLEDGE OF FINANCIAL LITERACY 
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BUY NOW, PAY LATER SERVICE PURCHASES
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I'll gladly pay you 
Tuesday for a 

hamburger today.
- Wimpy



BUY NOW, PAY LATER USERS WHO’VE PAID LATE

57%
49%

32%

11%

Gen Z Millennials Gen X Baby Boomers

By Generation | Within the Past Year

Source: Lending Tree (July 21, 2025)



THERE'S A GROWING 
SENTIMENT GAP 

BETWEEN RICH AND 
POOR AMERICANS

Source: Axios (July 22, 2025); The Conference Board

There's long been a gap like 
this between rich and poor 
—more money often means 

fewer problems. 
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GREED IS 
    GOOD.

Motion Picture: Wall Street (1987)

- Gordon Gekko
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EVERY TIME WE HAVE 
  A CHANCE TO GET AHEAD, 
      THEY MOVE THE FINISH LINE. 

- Mary Jackson

Motion Picture: Hidden Figures (2016)



HOUSEHOLD WEALTH BY GENERATION
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RECENT COLLEGE GRADUATES
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Labor Market Trends

HIGHEST
UNEMPLOYMENT
RATE BY MAJOR

Anthropology
(9.4%)

Physics
(7.8%)

Computer Engineering
(7.5%)

Comm. Art & Graphic Design
(7.2%)

Fine Arts
(7.0%)

LOWEST
UNEMPLOYMENT
RATE BY MAJOR

Nutrition Sciences
(0.4%)

Construction Services
(0.7%)

Special Education
(1.0%)

Animal & Plant Sciences
(1.0%)

Civil Engineering
(1.0%)



Gen Z is ditching college for 
‘more secure’ trade jobs

Trade jobs are having a moment. Touted as the smarter, 
safer alternative to “irrelevant” overpriced degrees and 

entry-level white-collar jobs (which tech CEOs 
warn could soon be swallowed by AI), traditional manual 

work is experiencing a resurgence among Gen Z.

Source: Fortune (July 2, 2025) 



It ain’t what you don’t know 
that gets you into trouble. 
It’s what you know for sure 

that just ain’t so. 
- Mark Twain



WHAT WE BELIEVE TO BE TRUE 
IN SOUTHERN NEVADA

The tourism industry 
will always anchor 

the economy.



LAS VEGAS AREA KEY VISITATION METRICS
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VISITOR SPENDING SHIFTS

Source: Las Vegas Convention and Visitors Authority; Applied Analysis. Note: Spending values are shown per trip per person.

EXPENSE TYPE 2024 2023 TOTAL CHANGE PERCENT CHANGE

Room $185.22 $180.42 $4.80 2.7% 

Food & Beverage $133.71 $124.29 $9.42 7.6% 

Shopping $281.12 $249.21 $31.91 12.8% 

Local Transportation $159.79 $152.68 $7.11 4.7% 

Sightseeing $43.31 $46.96 -$3.65 -7.8% 

Entertainment $63.14 $108.54 -$45.40 -41.8% 

Sporting Event $12.27 $14.77 -$2.50 -16.9% 

Paid Attractions $39.67 N/A $39.67 N/A 

Recreational Activities $13.41 N/A $13.41 N/A 

Parking $22.65 $19.72 $2.93 14.9% 

Other $123.74 $117.02 $6.71 5.7% 

Gaming $244.16 $247.75 -$3.58 -1.4% 

Total $1,322.18 $1,261.35 $60.83 4.8% 



Vegas visitors shocked 
by 'absurd' resort prices 
that are turning tourists 

into 'spectators'
Reddit threads reveal frustration with 

Sin City's pricey accommodations.

Vegas was amazing, 
but I can't with the prices.

City was amazing. Walking around the 
different themed casinos was like a fever 

dream. Sadly, I felt like a spectator instead of 
a participant. I have honestly never been to a 

place that was more absurdly priced.

You are not supposed to drink 
minibar water. It’s priced for emergencies.

People are constantly asking 
for Vegas tips and tricks and probably 
the most common answer is stock up 
on water, alcohol and snacks at the 
nearest CVS/Walgreens/ABC Store. Las Vegas is destroying itself 

and has no one else to blame.

Source: Fox News (July 15, 2025)



THIS IS THE BUSINESS 
     WE’VE CHOSEN.

- Hyman Roth

Motion Picture: The Godfather Part II (1974)



INTENT TO 
SPLURGE
OVER THE 
NEXT 3 MONTHS
BY CATEGORY
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YOU SEE US AS YOU WANT TO SEE US…
IN THE SIMPLEST TERMS AND THE 
MOST CONVENIENT DEFINITIONS.

- The Breakfast Club

Motion Picture: The Breakfast Club (1985)



WHAT WE BELIEVE TO BE TRUE 
IN SOUTHERN NEVADA

The region will 
always benefit from 

high growth volumes.



LAS VEGAS HAS GROWN FROM A POPULATION OF 

±16,000 



TO A METROPOLIS HOUSING 

2.4M RESIDENTS



POPULATION GROWTH (%)
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POPULATION GROWTH

Source: Nevada Department of Motor Vehicles; NV Energy. Note: Driver’s license surrender data is for the trailing 12-month average. 
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DRIVERS LICENSE SURRENDERS
To Clark County | 2024

Source: Nevada Department of Motor Vehicles

Top In-Migration States
California 33.8%

Florida 6.3%

Texas 5.2%
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U-Haul arrivals to Nevada
were down in 2024

Nevada dropped dramatically in the rankings for 
people moving into the state last year, going from 
11th to 35th, according to U-Haul’s Growth Index.

Source: Las Vegas Review-Journal (July 21, 2025)



DEVELOPMENT ACTIVITY
Urban Las Vegas Valley

Source: Clark County Assessor
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MULTIPLE SPECIES HABITAT 
CONSERVATION PLAN IMPACT

• Authorizes up to 145,000 acres of development
‐ 128,625 acres reported disturbed
‐ 89% of permitted acres of development
‐ Average ~5,000 acres disturbed per year
‐ About 16,375 acres remain under current permit

• Will run out of acres in 3 to 5 years

Source: MSHCP Permit Amendment Final Information Session, February 26, 2025. Note: Data as of year-end 2024. 



WE’RE GOING TO NEED A   
       BIGGER BOAT.

– Chief Brody

Motion Picture: Jaws (1975)





TOP WORKFORCE CHALLENGES  
For Relocating Companies | Over The Next 10 Years 

Source: Site Selection, 2025 State of the States
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YOU CAN’T HANDLE
  THE TRUTH.

– Colonel Nathan R. Jessup

Motion Picture: A Few Good Men (1992)
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MAGICIANSUPERINTENDENT



SOUTHERN NEVADA IS NO STRANGER TO 

CHALLENGES







- Mark Watney

AT SOME POINT, EVERYTHING'S GONNA GO SOUTH ON YOU... 
    NOW YOU CAN EITHER ACCEPT THAT, 
    OR YOU CAN GET TO WORK…
       YOU SOLVE ONE PROBLEM,
       AND YOU SOLVE THE NEXT ONE, 
             AND THEN THE NEXT. 

Motion Picture: The Martian (2015)



SOUTHERN NEVADA IS NO STRANGER TO 
SOLVING PROBLEMS



IT IS NOT OUR ABILITIES
  THAT SHOW WHAT
     WE TRULY ARE.   
       IT IS OUR CHOICES.

- Albus Dumbledore

Motion Picture: Harry Potter and the Chamber of Secrets (2002)







For more information, visit our website at AppliedAnalysis.com
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